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Two different speeds for 2025 PET in the rPET era A company where innovation is born 
from tradition At Plast 2026 with a new identity and a new market role An appointment 
beneath the Mole Antonelliana
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From a European plastics fair to a world-class event. Sixty-two years, twenty editions, 
one unwavering vocation: to be the meeting point between those who build technology 
and those who use it. A journey retracing the milestones of a trade fair born and grown 
alongside the industry it serves.

Twenty editions and counting

By Giampiero Zazzaro

Plast turns  
sixty-two…  
and ageing well!

I f you are reading this copy, it means that Plast is about 
to begin or is already under way – and perhaps you are 
standing right here inside the halls of Fiera Milano in Rho, 

where from 9 to 12 June 2026 the event has opened its doors 
for the twentieth time. It is a rare opportunity to pause and look 
back, not out of nostalgia, but to better understand how far we 
have come. Because the history of Plast is, in large measure, 
the history of the plastics and rubber industry: it has followed 
the industry’s seasons of growth, accompanied its transforma-
tions, and weathered its crises without ever losing its function 
as both mirror and compass.
The last time the sector had gathered in these halls was Sep-
tember 2023 – an unusual September for a fair that had always 
preferred the spring. Between that edition and this one, near-
ly three years have passed, filled with change, organisational 
choices, and new challenges. But to understand the meaning 
of Plast 2026, one must go further back still, all the way to the 
beginning.

1964: the birth of Plast
It all begins in an Italy still riding the wave of the economic mir-
acle, a country in which the word “plastic” evoked modernity, 
lightness, and the future. It was 1954 when Giulio Natta had 
synthesised isotactic polypropylene at the Politecnico di Mi-
lano, opening a path that would transform industrial production 
worldwide. Montecatini’s Moplen had already found its way into 
Italian homes, thanks to the television advertising programme 

Carosello and the unmistakeable catchphrase of comedian Gino 
Bramieri. The industry was growing, processors were multiply-
ing, and machinery manufacturers were looking for a showcase 
worthy of their ambitions.
In 1964, at the Fiera di Milano, that showcase took shape: the 
European Salon of Plastics and Rubber was born – what his-
tory would simply come to call Plast. The first edition brought 
together around 800 exhibitors, 250 of them from abroad, and 
drew more than 200,000 trade visitors and technical specialists. 
Extraordinary figures for the time, confirming how ripe the sec-
tor was for a dedicated event. The European Congress on Plas-
tics, held in parallel, attracted 50 speakers and 400 delegates 
from 22 countries.
From that first edition, the frequency would move from quad-
rennial to triennial. The event’s visual identity received an early 
boost in 1969 from Armando Testa, the great Turinese graphic 
designer who had, among other things, created the Pirelli logo. 
His graphic work for Plast became, in 1972, an iconic poster – 
so much so that it was acquired for the permanent Architecture 
and Design collection of the Museum of Modern Art in New York.

From the seventies to the 
new millennium: growth and 
internationalisation
In the years that followed, Plast consolidated its position as the 
European benchmark for the sector. The triennial format en-
sured continuity; the Milanese location, at the heart of Italy’s 
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capital equipment manufacturing industry, provided an unri-
valled industrial context.
Promaplast, the organising company owned by Amaplast – Ital-
ian Plastics and Rubber Processing Machinery and Moulds Man-
ufacturers’ Association, affiliated to Confindustria – has built 
over time a professional structure capable of managing an event 
of international scale, nurturing relationships with partner fairs 
abroad, coordinating visitor delegations, and guaranteeing the 
quality of both the exhibition and conference programmes.
With the turn of the millennium, Plast was already an estab-
lished institution. The editions of the 2000s recorded growing 
numbers of international exhibitors and visitors, with an in-
creasingly significant presence of Asian companies, particular-
ly Chinese ones. Italy remained the exhibiting heartland, with 
domestic machinery manufacturers forming the backbone of 
the offer, but the fair’s global vocation was strengthening edi-
tion by edition.
In 2015, Plast took place in an exceptional setting: the open-
ing week of Expo Milano, from 5 to 9 May. A once-in-a-lifetime 
opportunity for international visibility, it brought more than 
50,000 trade visitors to the fair and more than 1,584 exhibitors, 
a slight increase on the previous edition. The concurrence with 
the World Exposition amplified the event’s media resonance 
considerably.

2018: The Innovation Alliance and 
record-breaking figures
The 2018 edition is probably the high-water mark in terms of 
scale and impact. From 29 May to 1 June, Fiera Milano hosted 
not only the plastics and rubber fair but an unprecedented ex-
hibition project: The Innovation Alliance, which brought togeth-
er simultaneously Plast, Ipack-Ima – the international reference 
fair for food and non-food packaging processes and technolo-
gies – Print4All, the hub for the printing, converting, and finishing 
supply chain, Meat-Tech, a fair dedicated to innovative technol-
ogies and solutions for the meat processing industry, and Intral-
ogistica Italia, covering automated systems for industrial mate-
rial handling. Five events, an entire exhibition quarter, one clear 
message: capital equipment is an interconnected ecosystem, 
and supply chains speak to one another.
The results vindicated the vision: the Alliance recorded 150,000 
trade visitor attendances, 27% of them international. Plast alone 
brought in more than 1,500 exhibitors across 55,000 net square 
metres, with over 63,000 visitors, 27.5% of them from abroad.
For Italian machinery manufacturers – who in those years were 
recording a turnover of over four billion euros, with exports ac-
counting for around seventy per cent – Plast 2018 was a launch 
platform into international markets, an instrument for promot-
ing Italian manufacturing excellence that no advertising cam-
paign could have replicated with the same effectiveness. The 
meetings, live machine demonstrations, contracts signed at 

the stand: the physical trade fair, at a time when people were 
already beginning to talk of digital transformation, reaffirmed its 
irreplaceable value.

The unexpected: pandemic, 
postponement, and the birth of 
GreenPlast
The triennial calendar would have brought the nineteenth edi-
tion in 2021. The dates were already set, registrations open, the 
organisation under way. Then came Covid-19.
The pandemic swept through the global exhibition industry, 
forcing Promaplast into a painful but inevitable decision: the 
2021 edition was cancelled. The sanitary, logistical, and psy-
chological conditions required to safely host the thousands of 
international exhibitors and visitors that Plast demands were 
simply not in place. It was a significant loss – not only financial-
ly: an industry already grappling with the first signs of the sup-
ply chain crisis found itself deprived of its principal moment of 
collective gathering.
But from that difficulty something new was born. Promaplast 
seized the opportunity to launch GreenPlast, a trade exhibi-
tion and conference of more modest proportions but with a 

In 1964, at Fiera Milano, the European Fair of Plastics and 
Rubber was born – the event that history would simply come 
to know as Plast. The first edition brought together around 

800 exhibitors, 250 of them from abroad, and drew more than 
200,000 trade and technical visitors.

The editions of the 
2000s recorded 
growing numbers 
of international 
exhibitors and 
visitors, with 
an increasingly 
significant presence 
of Asian companies.
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